AAA. See American Automobile Association

AAA Diamond ratings, for hotels, 190
Accessibility
of cruise ships, 376
for mature travelers, 375-376
Accommodations, 198
high-end, 183
hotels as, 184-186
lodging as, 177-178, 184
in service packages, 177
Accounting, in finance, 27
Activities. See also Sporting activities
entertainment, 228-229, 228f, 229t
leisure, 227, 248-249
recreational, 227
tourism, 303-304
Adults-only communities, 372
Adventure tourism, 354, 378-379, 379t
Adventurous/education traveler, 50
Affect, in destination image, 316
Age cohort, 371
Airbnb, 180
Airbus, 286-287
Airline Deregulation Act (1978), 165
Airlines, 7, 54, 384-385
alliances between, 386-387
bankruptey of, 284
discounter, 279-284
distribution in, 125-126
hub-and-spoke system of, 167-169,
279-280
industry, 279-287
as intermodal, 151
major, 279-284
in online distribution, 125-126
operating expenses of, 165-166, 166f
passenger, 164-165, 169-171
point-to-point, 280
profits of, 284
regional, 168
regulations on, 281-282
revenue management of, 130-132, 283
risk factors for, 283
rolling hubs for, 168-169
after September 11, 283-284, 286
terminology of, 169
tickets, online, 285
in tourism industry, 164-169
upgrade, 55
Airlines Reporting Corporation (ARC),
100, 155
Air pollution, 333
Airport
concessions, 170
employees of, 171
profit of, 170
terminals, 169
Airport code, 169
Air Transport Association (ATA), 164
Air Transportation Safety and System
Stabilization Act (2001), 281
A la carte restaurant, 207

Alcoholic beverages, 219-221. See also
Food and beverage

Alliances, between airlines, 386-387

All-inclusive tour, 93

Allocentrics, of tourists, 44-45

Amenities, of timeshares, 181

American Airlines, 164-165

American Automobile Association (AAA),
159

American Express, 94

Americans with Disabilities Act, 375

Amtrak, 155-156

Amusement parks

as commercial attractions, 238-239
revenue of, 240t

Appian Way, 10

Appropriations, for National Park Service,
235

Aquaculture, 205

Aquariums, 232-233

ARC. See Airlines Reporting Corporation

Arden House, 183

Arrivals, at destination, 303

ASEAN. See Association of Southeast Asian

Nations
ASMs. See Available seat miles
Association of Southeast Asian Nations
(ASEAN), 387
Assurance, of services, 75
ATA. See Air Transport Association
Atlantis Resort, 273t
Atrium, of hotels, 186

ATSA. See Aviation Transportation Security

Act
Attraction. See also Heritage attractions
aviation, 237
botanical gardens as, 235
demand for, 231
employees of, 230-231
entertainment, 229t
event as, 229
industrial, 338
line of credit for, 231
live entertainment as, 246
natural, 227, 234-235, 332, 354
seasons for, 230, 257
for tourists, 229
trains as, 158
Authenticity, in culture, 339
Autobahn, 158
Automation, in beverage operations,
219-220
Automobiles
highway and, 158-161
in transportation, 158-161, 385
Available seat miles (ASMs), 131, 165
Aviation attractions, 237
Aviation Transportation Security Act
(ATSA) (2001), 281-282

Baby boomers, 371-373
Back-of-the-house services, 194
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The Bacterial Danger Zone, 218
Banff National Park, 234, 321, 333
Bankruptcy, of airlines, 284
Banks of flights, 168
Banquet event order (BEO), 213-214
Banquets, 213
BAR. See Best available rate
B&B. See Bed and breakfasts
Beacons, for bluetooth, 123
Bed and breakfasts (B&B), 177-178, 180, 226
Bell Laboratories, 129
Belongingness, as need, 43-44
Benchmarks, in classification systems, 187
BEO. See Banquet event order
Berths, on cruise ships, 271
Best available rate (BAR), 196-197
Best Western, 192
Beverages. See also Bars; Food and beverage
alcoholic, 219-221
automation of, 219-220
operations, 219-220
profits from, 219
BIE. See International Bureau of Exhibitions
Biometrics, 389
Blogs, 109, 128
Bluetooth, beacons for, 123
Booking, Internet for, 180
Botanical gardens, 235
Boutique hotels, 189
Break-even, in occupancy rates, 196
Brigade system, for foodservice operations, 210
Buffalo Statler Hotel, 184-185
Bumped, 171
Bus. See Intercity bus travel
Business
hospitality, 4
of tourism, 25-29, 322
Business travel
needs of, 55
segment, 54-56
in tourism industry, 14, 51, 54-55, 55t
virtual conferencing and, 376-377
Business traveler, 51
Bus Regulatory Reform Act (1982), 161

CAB. See Civil Aeronautics Board
Cab drivers, 75
Call centers, 95
Campers, 183-184
Campgrounds, 183-184
Canadian Tourism Commission, 265, 274
CANRAILPASS, 156
Capacity, in revenue management, 129
Career, in tourism, 3—4
Caréme, Marie-Antoine, 207
Caribbean Islands, 306
Carnival, 107
Car rental companies, 55, 159-161
Carrying capacity
determining, 330-332
of environment, 328-330
physical, social, 329
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